Social Media for Advocacy and Storytelling
Workshop 2: Advocates, storytelling​ and content creation
Welcome 
· [image: 8,300+ Mute Icon Stock Illustrations, Royalty-Free Vector Graphics & Clip  Art - iStock | Audio mute icon, Microphone mute icon, Mute icon vector][image: Aboriginal and Torres Strait Islander Flags - Maribyrnong]Acknowledgement of Country and recognition of the disability community
· [image: Video camera with solid fill]General information – mute/unmute, chat, Zoom tools
· Today’s session will be recorded
· [image: Chat with solid fill]Today’s presenters are Nick Roach and Mel Merlino
· [image: Customer review with solid fill]We will recap workshop 1 (what is social media and its platforms, etc.)
· [image: Question mark with solid fill]Introduction to today’s workshop
· Question: Have you ever followed or shared content from someone who is a disability advocate?

[image: User with solid fill]Inspiration: Disability Advocates Using Social Media
· Who are influencers?
· [image: Smart Phone with solid fill]People who build a following on social media
· They share content that others trust or enjoy
· [image: Chat bubble with solid fill]They can share what they think about different things
· They can stand up for their own rights or the rights of others. Another word for this is advocacy.
· [image: Chat bubble with solid fill][image: Marketing with solid fill]We are going to look at some examples of disability advocates on social media. This will help us learn:
· How different advocates use their voice online
· [image: Wheelchair access with solid fill]The power of lived experience 
· [image: Heart with solid fill]How advocates can create change
· [image: Funny face outline with solid fill]Different styles of advocacy (such as using humour or storytelling)
· [image: User with solid fill]The advocates we will learn more about today are:
· ChronicallyJenni
· Khadija Gbla
· [image: Question mark with solid fill]Matthew and Paul
· Question: Who do you follow online and why do you like their content?
[image: User with solid fill]
Chronicallyjenni
Who are they?
· [image: Brain in head with solid fill]They are a disabled, chronically ill and neurodivergent person who makes content online. A neurodivergent person is someone who thinks differently. 
· [image: Wheelchair access with solid fill]They share lived experience of chronic illness and disability
· [image: TikTok logo on transparent background 6057996 Vector Art at Vecteezy]They are on Instagram and TikTok
· [image: Shirt with solid fill]Chronicallyjenni is a model. They challenge stereotypes about disability in fashion and media. A stereotype is a view people might have about someone that is often not true and based on a lack of awareness.  

[image: Chat bubble with solid fill]What is their advocacy style?
· Talking honestly about daily life with chronic illness
· [image: Boardroom with solid fill]Mix of advocacy and lifestyle content
· [image: Man with cane with solid fill]Works with brands
· Tips and thoughts on mobility aids and accessible products
· Challenges the stereotype of who a model ‘should be’

[image: Grinning face outline with solid fill]What are their strengths?
· [image: Chat bubble with solid fill]Real and relatable
· Gives good advice and resources
· [image: Handshake with solid fill]Normalises disability in fashion
· Builds trust with the audience

[image: Bar graph with downward trend with solid fill]Areas to think about:
· Does mixing advocacy with lifestyle content make advocacy less effective?
· [image: Angel face outline with solid fill]Could brands work with influencers who have disability just to make their brand look good and inclusive?
· [image: Marketing with solid fill]Would making content just about one’s daily life make systemic advocacy seem less relevant? Systemic advocacy is advocacy on a large scale to help a lot of people (for example, to change laws and rules). 
[image: User with solid fill]Khadija Gbla
[image: ]Who are they?
· Born in Sierra Leone (West Africa)
· [image: Vector Maps of South Australia | Free Vector Maps]Lives in South Australia
· [image: Gavel with solid fill]Stands up for human rights
· [image: Wheelchair access with solid fill][image: Chat with solid fill]Gives advice on how to respect and interact with people of different cultures
· Stands up for the rights of people with disability
· [image: HRC | LGBTQ+ Pride Flags]Refugee, black, neurodivergent, queer, and disabled person with chronic illness
· Known for:
· [image: Marketing with solid fill]standing up against female genital mutilation 
· standing up for the rights of people with disability who are queer

[image: Chat bubble with solid fill]What is their advocacy style?
· Storytelling about race, gender, migration, disability, and neurodiversity
· [image: Heart with solid fill]Is proud of ‘coming out of the disability closet’
· Shows pride in who they are
· [image: Classroom with solid fill]Uses lots of visuals to advocate
· Uses lived experience to advocate

What are their strengths?
· [image: Marketing with solid fill]Bold voice
· [image: Wheelchair access with solid fill]Talks about disability, race, gender, and culture
· [image: Chat bubble with solid fill]Uses their story to advocate
· Is honest about how they feel
· Advocates on a larger scale

[image: Bar graph with downward trend with solid fill]Areas to think about
· Does having too many different things to advocate for make advocacy less effective?
· [image: Confused person with solid fill]Systemic issues can be really complicated. Is it hard to get the message across in a short social media post?
· [image: Sad face outline with solid fill]Different cultures have different ways of viewing disability. If we challenge these views, could that be seen as offensive and insensitive to their beliefs/culture?

[image: User with solid fill][image: User with solid fill]Matthew and Paul
[image: TikTok logo on transparent background 6057996 Vector Art at Vecteezy]Who are they?
· Couple on TikTok known for disability advocacy
· [image: Universal access with solid fill][image: Blind with solid fill]Paul is legally blind; Matthew is his partner
· [image: Chat bubble with solid fill]Share what it is like to be in a relationship where one person has disability and the other does not
· Talks about daily life and the challenges they face
[image: Funny face outline with solid fill]What is their advocacy style?
· Uses humour but is also educational
· [image: Customer review with solid fill]Makes disability relatable
· [image: Blind with solid fill]Lived experiences of blindness and having challenges accessing the community
· [image: Heart with solid fill]Their relationship helps with advocacy and challenging stereotypes
· [image: Books with solid fill]Is a good balance of fun with serious education (e.g. service dog rights)

What are their strengths?
· [image: Grinning face outline with solid fill]Relatable
· [image: Thumbs up sign with solid fill]Show disability and relationships in a positive light
· [image: TikTok logo on transparent background 6057996 Vector Art at Vecteezy]Their humour makes their content inviting for new audiences
· Helps teach young people about disability since lots of young people use TikTok

[image: Funny face outline with solid fill]Areas to think about
· Can using too much humour make advocacy seem less serious or important?
· [image: Devil face outline with solid fill]Some people might not know Paul is blind just by looking at him. Could their content be misunderstood or unfairly judged because of this?
· [image: Dance with solid fill]Could there be more pressure for them to entertain on social media rather than advocate for serious issues? Would entertainment be more popular with viewers than advocacy?
[image: Question mark with solid fill]
Question​: From the examples of social media advocates we mentioned today, which style of advocacy do you prefer and why?

[image: Chat bubble with solid fill]Telling Your Story Your Way 
· [image: Grinning face outline with solid fill]Pick one message: what do you want people to understand or feel? 
· Be yourself: your content does not have to be perfect or professional
· [image: Heart with solid fill]Your story matters as it is
· [image: Hourglass Finished with solid fill]Keep it short and relatable: people are more likely to pay attention when the content is short. Algorithms will boost content that gets played more than once
· [image: Drama with solid fill]Show the real, not the perfect
· [image: Connections with solid fill]People connect more with honesty than with very edited videos
· [image: Lightbulb and gear with solid fill]Be clear about your purpose. Do you want people to understand something new, feel inspired, or take action?
· [image: Group of people with solid fill]Tip: Think about your audience. Who do you want to reach? (friends, the community, people who make rules, or the general public)
· You can post in many ways: 
· [image: Smart Phone with solid fill] Short posts with photos or words
·  A series of posts across a week or month​
·  Fun skits to make a point
· Try a theme like:
· [image: Person with idea with solid fill]“A day in my life”​
·  “Things I wish people knew”​
·  “One myth I want to bust”

Telling your story your way: main points
· [image: Checklist with solid fill]1 message
· short and relatable
· have a clear goal
· be yourself
· show the real
[image: Question mark with solid fill]
Question​: What’s one key takeaway that​ you‘ll use to tell your story your way?

[image: Subtitles with solid fill]Accessibility and safety
· Add captions or text. Many people watch without sound, and captions make content more accessible.
· [image: Open book with solid fill]Use plain and simple language. Keep your message clear and easy to understand.
· [image: ]Be mindful of colours and contrast. Avoid pale text on​ a light background.
· [image: Lock with solid fill]Check your privacy settings. Decide who can see, share, or comment on your posts.
· [image: Chat bubble with solid fill]Ask for permission before sharing photos or videos of other people. Another word for permission is consent.
· [image: Brain in head with solid fill]Take breaks when you need. You don’t need to post all the time to make​ an impact.

[image: Chat bubble with solid fill]Tips for Writing an Engaging Personal Post (engaging means that something is interesting and gets people’s attention)
· Get the viewers' attention. Start your post with a short sentence or question about the post.
· [image: Question mark with solid fill]Adding a question at the end can get people to comment on your post
· [image: Chat with solid fill]Reply to comments. This keeps people engaged and will help spread your message further.
· [image: Hourglass Finished with solid fill]Keep posts short and clear. What is the purpose of your post?
· Use hashtags that relate to your post. This helps more people see it. #

· [image: Open book with solid fill][image: ]Capitalise the first letter of each word in your hashtag (e.g. #AccessibilityMatters vs #accessibilitymatters). This makes it easier for people to read and understand. 
· Use plain English
· Make sure your content is clear and flows nicely

[image: User with solid fill]Practicing advocacy
· We will look at a quote from Alice Wong. Below is the quote written in plain English:
· [image: Customer review with solid fill]Everyone can be an advocate. It is not just for people who are in a position of power. 
· [image: Marketing with solid fill]Advocacy can be a natural response when bad things happen to ourselves or others.
· [image: Lightbulb and gear with solid fill]Advocacy can make your world fairer. 
· Activity: Write a short post about​ something that matters to you. You can:
· [image: Brain in head with solid fill]Think about a message you would like to share
· [image: Checkmark with solid fill]Keep it clear and simple
· Use your own voice, don’t worry about grammar or being perfect
· [image: Thought bubble with solid fill]To help get you started, think about:
· “One thing I wish people knew about disability is…”​
· “A challenge I face every day that others might not see is…”​
· [image: Chat bubble with solid fill]“Something that helps me feel included is…”
· You can share your post with the group for feedback if you want to. Or, you can keep it private if you prefer.

Basic Tips for Creating Content 
· [image: Video camera with solid fill][image: Group of women with solid fill]Think about your audience: who are you speaking to? 
· You can do a mix of different content (videos, words and photos). 
· [image: Blind with solid fill]If you’re not ready to post yet, you can:
· Practice
· [image: Camera with solid fill]Share it privately or with a friend first.
· [image: Daily calendar with solid fill]Use clear visuals. Avoid pictures that are too cluttered, flashing lights, or fast edits. These things might be overwhelming or unsafe for others.
· You don’t need to post every day. 
· [image: Question mark with solid fill]Keep viewers engaged. End your post with a simple question. This starts a conversation and helps people connect.
· [image: Grinning face outline with solid fill]Only share what feels comfortable to you. You don’t need to share everything about yourself to be an advocate. 
· [image: Hourglass Finished with solid fill]Engaging and interesting videos:
· are short and direct (under 1 minute)
· [image: Subtitles with solid fill]have captions
· have simple visuals
· can have background music, but keep it quiet
· [image: Smart Phone with solid fill]You don’t need fancy equipment
· [image: Ear with solid fill]Film in a well-lit area
· Record audio somewhere quiet
· [image: Lightbulb and gear with solid fill]Activity: Think of a short advocacy idea for social media. What content type would you use?
· [image: Question mark with solid fill]Question: What kind of audience are you hoping to reach and what ways do you think you can reach them?

[image: Funny face outline with solid fill]Boundaries and bravery 
· There is no one “right” way to advocate — you can be serious, silly or both
· [image: Close with solid fill]You decide what is shared and when – it is okay to say “no”
· [image: Clock with solid fill][image: Heart with solid fill]Connecting with your friends and community can make advocacy safer and less lonely
· You can take breaks from posting and still be an advocate
· [image: Brain in head with solid fill]Protect your mental health
· Celebrate small wins – every post is practice
[image: Deaf with solid fill]Wrap-Up 
· [image: User with solid fill]Remember: sharing your story is something you can do, not something you have to do. You don’t have to explain yourself to others. 
· We will read another quote from Alice Wong. Below is the quote written in plain English:
· [image: Body builder with solid fill]Our stories are our power
· [image: Deaf with solid fill]Share when you can and rest when you need to
· [image: Question mark with solid fill]Choosing not to speak can also be powerful
· [image: Chat bubble with solid fill]Question: How confident do you feel about using social media now?
· [image: Teacher with solid fill]If you want to, you can share your favorite tip or takeaway from today’s workshop.
· [image: Clipboard with solid fill]What’s next in the workshop series: creating vox pops, using LinkedIn. 
· You can complete a short survey on the workshop if you want to
· [image: Email with solid fill]Links to advocacy examples and other resources will be emailed to everyone. 
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