Transcript: Workshop 1, 8 October 2025
MEL: So, just having a look at what we will cover in this workshop today.  We are going to have a look at different social media channels that people around Australia commonly use and what is advocacy.  We will just have a brief overview of that.  We will look at the different things that I guess make up engagement and how you get involved in social media, so things like hashtags, tags, likes and shares.  We will have a look at the algorithm and what that does and what does that actually mean.  We will talk about how you can protect your privacy when you're using social media.  We will have a look at what to do if something goes wrong, what are some of the steps that you can take and we will have a look at some tips to avoid feeling overwhelmed when you're using social media because it can be quite a about busy place.  We will cover some of those things.
When you all registered for the workshop, we asked you how confident you felt understanding and using social media.  As you can see from the graph on the screen, there's quite a mix.  So we have a few people sort of at the one end who feel not at all confident about using and understanding social media and then we've got people sort of I guess the bulk of people sit there in the middle who feel moderately confident using and understanding social media, and then we've got a few people who said they felt extremely confident using social media.  This could feel a little bit basic for those people who feel extremely confident, but hopefully you will learn something that you didn't know or sometimes it's good to revisit some of the basics when you are doing this stuff all the time.  Again, please feel free to pop up your hand and ask a question as we go, or pop it in the chat.
I guess before we kick into the different platforms it might be worth having a look at what advocacy actually is.  Advocacy is standing up for your rights, basically.  It can also mean standing up for other people's rights and making sure, I guess, in our context what we're looking at is making sure that people with a disability are heard, that they're included and respected.  It can be big or it can be small and it can look different.  There's all different types.  Writing a post could be a form of advocacy.  You might sign a petition or you might speak at an event and even sharing your own experiences online, that can count as advocacy.  I guess at the end of the day if you're out there using your voice to try and create change and make yourself heard on behalf of yourself or other people, your voice matters.  So it's important and I guess that's what these workshops are all about.  
For example, a short Facebook post about accessibility issues on buses is advocacy because it's something that can push for change or greater understanding among people and that's a first step.  
I thought that it might be worth just asking the group if they wanted to share a time when they advocated for themselves or for someone else.  You don't have to, but I would love to know if you are happy to share a time when you've put your advocacy hat on and applied it.  Chelsea.
>>  I had to advocate for myself last Friday.  I went and seen a specialist and they weren't listening to me, they weren't being inclusive, so I, you know, just de‑escalated the situation.  I was more of a people pleaser, but with my leadership training, I kind of knew that I could push it a bit further, but in my ‑ in the sense of what mapped, I was very anxious and stuff.  So I thought it would just be easier to be a people pleaser, but I spoke to the receptionist and explained my situation and then when I left, they recontacted me to see if I was all right, and I'm going to put in a formal complaint about how I got treated, so yeah.  
MEL:  Thank you for sharing that.  That's really wonderful.  I think things like that shouldn't be understated.  It's brave to speak up.  Like you said, it can be easier not to say something sometimes and take some courage to say something and hopefully that has a positive impact in terms of how they deal with other people going forwards.  Thanks so much for sharing.  Louie.
>>  Hello.  Chelsea, I definitely relate to being a people pleaser and I've learned most of my advocacy, being able to advocate for others before myself.  I think advocacy started for me when I would have friends that would tell me about a bad experience or especially in medical situations where they feel very uncomfortable and I feel a bit more comfortable in those spaces, and sometimes we're not able to advocate for ourselves at the initial interview or beginning and so one of the main ones I've learnt to do is help sit down with someone and think about what was it in the experience that they didn't like or how would they not like them to treat other people and then supporting that person to go back, whether it's to a doctor or an email sending at the end or at a workplace to say "Actually that time we had a meeting, it didn't feel really good, and I want to have an opportunity to say why", so that's definitely built my confidence is helping others and that taught me a little bit to advocate for myself.  
MEL:  That's brilliant.  Thank you for sharing.  I agree, having sounding boards and working through those issues with other people can do a lot for our own confidence and for other people as well, so that's brilliant.  Thank you.  Chelsea.
>>  Yeah, we're totally the same, Louie.  I can advocate for people, but when it comes for myself, it's so much harder, but I'm trying to find that balance between both to make the world a better place, yeah.  I totally agree.  

MEL:  Thank you.  I agree too.  Thank you for sharing.  Please do feel free to drop anything in the chat if you think of something that you would like to share with the group.  

Moving on to what social media actually is.  Social media is, essentially, websites and applications for phones, we know them probably better as "apps", for phones and tablets where people with share and connect.  Social media is essentially about connection and people use it to share their everyday life, opinions, causes, all sorts of different things.  Just to put it into some context, in January 2024 there were, approximately, 20.8 million social media users in Australia.  That accounts for about 76% of the population and that was the beginning of last year and that number has just been growing, I guess, year‑on‑year.  So that's a lot of people.  That's, I think, almost three in every four people that you meet are using social media.  

People are using popular platforms like Facebook, Instagram, TikTok, LinkedIn and X, formerly known as Twitter in Australia.  Those are the most popular ones.  You can post things like words, photos or videos most commonly and then other people can like your posts, they can share your posts or they can comment on them.  It's really one of the primary ways that people are getting their news and information these days is through social media platforms.  I guess that's one of the things that makes it one of the strongest ways for individuals to raise their voices, especially around advocacy because of that ability to connect.  

Why social media for advocacy?  It's one of the easiest ways for individuals to speak up.  They don't need any special tools.  They just need a phone or a computer and an internet connection.  It's free and it's easy to access for the most part.  You can just sign up for the channel that you're interested in and start using it pretty well straightaway.  You can tell your story in your way, so what you feel comfortable with.  You can reach many people.  Posts can travel really far and they can reach people that you've never met before.  That can be useful for people who are living regionally or in remote areas because a post that you post from regional SA could reach someone over in Europe or in America.  That ability to connect with others and build community, you can stand up for your rights by sharing your thoughts, you can have a two‑way conversation with people, so whether that's in the comments on posts, whether that's in the messaging features.  You can really use that as a way to start those conversations with other people.  

Social media allows you to shift attitudes and you can talk about the things that are important to you and the things that people have, I guess, preconceived ideas about and try and shift some of those notions and ideas that people have and really challenge them.  Advocacy on social media has already shifted policies and community attitudes in Australia.  For example, I don't know if any of you follow or have seen Karley Finlay but she posts with diverse opinion diversity and has contacted people.  We have seen people using different media in different ways to challenge different types of ideas that people might have .  

Looking at the most popular platforms, these are the ones that we will look at today.  It's by no means an exhaustive list.  There are other platforms out there, but as I said, these are some of the key social media platforms that people are using and they tend to serve different purposes and people use them for slightly different reasons.  People commonly use Facebook to post and share photos, videos and links, but they use it also for joining groups, you know, if they're particularly interested they might be local groups, groups around specific interests, which on could be national groups, but, yeah, they're special interest groups.  They can join it to see what events are happening and to share events as well and promote events, and just to get that peer support probably more within that group setting.  

Instagram is commonly used to post and share photos and videos.  It used to be very photo driven but it's certainly videos are a very popular medium on there now, so you will see videos which are commonly known as reels shared on Instagram and there's also stories on Instagram which are temporary content which disappears after 24 hours.  That tends to be less polished on the go type of content.  TikTok is used for short videos and you'll find a lot of trending content on TikTok, so things that are really popular for a short period of time.  These can be kind of useful if you want to jump on the bandwagon and say trending audio and this thank can help you get a little bit more reach in those platforms.  It is very much short‑term‑form videos and videos, you can record up to 10 minutes in the app or upload videos that are about 60 minutes long from your camera.  I don't know if that's 60 minutes or 60 seconds.  I need to revisit that.  That seems like a long time, but, yeah, it's more commonly used for short‑form videos.  

X is used for fast news and political commentary and people post and interact with short messages called tweets.  The character limit for most users is 280 characters per tweet unless you have a premium account which allows longer tweets, but for most people they will be using those shorter tweets.  Whilst commonly it is posting words, people also do post images and videos on there as well, but it really does tend to be that very sort of current news type of platform.  

Then there's linked in which is very much a career‑driven application for work, for networking, and for your professional profile and you might be connecting with other people in your industry as well to share information.  I use it to share work content, to connect with colleagues and you can use it to find job opportunities.  We do have a LinkedIn session workshop for those people who are interested in doing a bit of a deeper dive into LinkedIn, what it is and how to use it, so we won't go into too much depth in the platforms in this session.  

Before we sort of have a look at the actual platforms themselves, I just wanted to ask a question of the group and see if anyone wanted to share what their favourite social media platform is and maybe why it is that they use it.  Again, you don't have to answer the question.  We will continue if no‑one ‑ Louie.

>>  I have a love/hate relationship with social media.  I wish I didn't spend as much time on it as I do, but I find I mostly end up on Instagram and getting stuck on the reels and following those, but at the same time I think it's that function that also I get stuck on, on Facebook as well.  I'm sure if I use TikTok more it would probably be the same thing.  It's knowing that I get that same content on all of them, but I guess Instagram seems to have figured out my interests a bit more than the others, so I get stuck on that longer.  

MEL:  I hear you.  I'm a bit the same.  Instagram is probably my chosen platform of choice.  Jane.

>>  I use Facebook because out in the country Facebook seems to be the most popular one.  

MEL:  Fantastic.  Are you using it for anything in particular or just keeping on top of the news?

>>  No, I use it for my peer group and just tell them when things are wrong and then if things are on like we had at the primary school, a reunion, I used it for that.  

MEL:  Thank you for sharing.  I think it highlights the benefit of social media in terms of sharing information and that's real practical use‑.  Chelsea.

>>  I'm a bit of a social media person, probably using it a bit too much.  Facebook is more like socialising and that's how I find these workshops, and my peer group catch‑up with family and friends.  Instagram, I do the same with catch‑up with friends and I have just recently ‑ well, it would be probably three months been on TikTok and I can spend hours on that just scrolling through, but I've only put a couple of things on TikTok.  I don't really know how to post things yet.  

MEL:  Thanks.  That's a really good point.  I must admit I'm the same as you.  I'm on TikTok and I scroll.  My profile is set to private because I don't intend to actually ever share anything on there and I've had to put a time limit on the app so it forces closing when the time limit is reached.  That's a way I avoid spending too much time on there is by having that time limit enforced on me.  I can definitely relate.  Thank you for sharing.  

NICK:  One thing I thought was very cool is Louie shared in the chat about using Facebook for marketplace and looking up local events as well.  They added the use of social media messenger to connect with family, friend groups, sharing photos and sharing favourite reels.  

MEL:  Yes, I can relate to all of those uses, yeah.  Thank you.  
We're going to have a look at the different platforms.  We will start with Facebook.  We've got a couple of screen shots in the screen.  I will jump out of the presentation in a second to show you the actual platform and sort of what it looks like, but I just wanted to say that the image on the left was an example of just a post, a static post by Our Voice SA and I circled at the bottom the area where you can engage with the post, so there's a "Like" button, there's a "Comment" and a "Share" button.  In the right I popped in an image of the Purple Orange Limestone Coast Facebook group.  That is the landing page where people share posts within the group for people who are there to have a look at.  

I will stop sharing this screen and I will jump into my browser window and we will share.  Hopefully you can see my Facebook screen, the Facebook platform there.  If I scroll down, can everyone see that?  Excellent.  Just to a point to make is that I am showing you the desktop version of the Facebook platform and it, obviously, looks a bit different on a mobile.  A lot of the social media platforms are optimised for mobile use, so I think you just find that it's a bit easier to interact and do things on a mobile phone than it might be to do things in a desktop.  In particular, platforms like TikTok and Instagram are probably much easier to use on a mobile device, but we will have a look and then at least that way you're familiar with some of the things that you can actually do on there and how to sort of be involved.  

So this is the main feed in Facebook.  You can see that when I go through, this will be a collection of posts from accounts that I follow, but there will also be things like sponsored ads in there.  This is where you will see content that other brands are paying for you to see in your feed.  You might want to reduce some of that clutter if you feel like the ads that you're seeing aren't really relevant to you, so you can actually click on the little horizontal ellipsis, the three dots of the post.  You can ask to hide the ad, report the ad.  You have a couple of different options, but if you hide it, then it gives you a little bit too much, more options in terms of what you want to do, but it will say you won't see that ad any more.  You can go through a process of trying to curate your feed a little bit more and help the algorithm decide what it is that you're going to see and what's relevant to you.  That's just one little tip as you're going through that you might like to do.  

So looking at a post from Brain Injury SA, if you want to interact with that particular one, you might choose to like it, so you can hover over that and that gives you reaction options.  I can just choose to like that.  You might like to comment on that and there I'm commenting as JFA Purple Orange because I have a few different, I guess, profiles, so I can be acting as JFA Purple Orange or as myself personally, but I'm demonstrating the JFA Purple Orange account here.  Then you might also choose to share that post with other people.  If you wanted to just copy the link and share it in a different place, then you can just copy the link and then you can pop that into an email or your messenger group, but I tend to use that a lot to share content or even save links to content if I want to come back to them afterwards.  

We could choose to do a post straight from the top and that allows me to do what I want to do within there.  I could add a photo from my computers, I could post a live video if I wanted to and I could invite collaborators.  Collaborators are a great way of, I guess, spreading or increasing your reach of your posts because if you invite a collaborator to share a post with, then you can open your post up to getting to the followers of that particular person as well or their connections, so that's just a little tip in terms of I guess if you're looking to advocate on something and you're collaborating with another person, so, for example, JFA Purple Orange has done recently, and I will show you ‑ I won't be able to show you on here, I'll show you on Instagram because it tends to be a better feature on Instagram.  

When we released our latest episode of our Purple Orange podcast and the lovely Nicole was our guest speaker on that, we actually did a collaboration post.  We invited Nicole to collaborate with us.  She accepted the request and then our post was exposed to Nicole's followers as well.  It is just one of those things that helps to ex‑pad your reach in social media.  The other thing that you can do in terms of getting more interactions, which is something that we did with this post as well, was we tagged the Australian POTS Foundation in this post because we thought it might be relevant to them because this story is about a person who has POTS and about the challenges that she has experienced dealing with that and so we tagged them and we said we thought this story might interest you and they responded and said "Thank you for sharing!".  They have come back saying that they have shared the podcast through their channels.  That's just one example in action where we have really connected and engaged with other people out there to try and expand our reach.  That's always something that's open to you if there's an organisation or a person who is aligned with you on your purpose and your messaging, then it's someone that you can think about either tagging or inviting to collaborate with you.  That's sort of Facebook, I guess, just in a bit of a nutshell.  

We will look at the Instagram feed.  This is the main feed in Instagram and when you go down, you'll see the same thing.  I'm see posts from people and accounts that you follow and occasionally you will also come across a sponsored post or you'll come across suggested posts as well.  That can be quite common in Instagram.  What will happen is they will see the kind of pages or accounts that you follow and based on that, it they will suggest some other accounts that you might be interested in following and you can choose to do that from within here.  You can choose to follow them if that is of interest or you could just remove it and say don't suggest posts and then you won't get those posts any more, so the same thing applies.  

You can see a post by JFA Purple Orange at the top of the screen, which is the same on your mobile phone in Instagram, you will see the stories.  This is that temporary content that I was talking about that disappears after 24 hours.  When you click on the person's icon, then you will see the stories that they've shared and if there's anything in there that interests you, you might go in there and watch the reel that they've shared because it typically just shows you a preview, but that's another way.  You can actually reply directly to those people within those stories and that will get sent as a message to that particular person, so another way to really I guess connect with others in the social media setting.  

From within here you can create posts, so on the left‑hand side you can see that there's a create, there's an option to create a post, a live video or an ad.  I don't think that you can do reels and stories within the desktop version of Instagram.  Those are things that are only available to you if you are using the mobile application for Instagram, so much easier to do that when you're using the phone.  

Another thing to mention that we talked about this social media that's, I guess, probably worth keeping in mind when you're posting something about particular causes is hashtags.  Instagram particularly and TikTok utilise hashtags to allow people to find content that interests them and that they really want to find E if we were looking for something about ‑ I don't know if it will come up as POTs, but we might choose to use POTs and that will suggest some accounts.  Maybe if we chose "POTS awareness", that will come up with a whole lot of posts which use that particular hashtag.  It allows you to really hone in and find content that is directly related to that, so hashtags not only allow you to find posts that you're interested in and content, but they allow you to reach more people if you use those hashtags.  

Sometimes you might like to do a little bit of hashtag research to see what hashtags are commonly being used around a particular topic and then you can use that hashtag in your post and then that can help other people find your particular post if you have a public profile.  So that, obviously, won't reach as far if your profile is set to private, but if you have a public profile, it will help people find your content.  

TikTok, I was just mentioning that hashtags are a big thing.  I've got mine open on Elly Desmarchelier.  She is in the disability rights advocacy space.  She has a TikTok account so I did a search for her, but if you want to look up something like "invisible disability", like I did earlier, you can find things being tagged with invisible disability and find content and accounts this way.  You might find users with that in their name that might bring up something relevant.  You can find videos and other types of content.  It also suggests some other types of search terms here on the right‑hand side that you might be interested in having a look at.  You can see that it's very much geared towards helping you find certain types of content and related content.  

It looks quite different on a desktop, TikTok does from a mobile device.  I'm definitely not as familiar with in on a desktop, but you can ‑ I tend to stick within ‑ we're not following any accounts in the Purple Orange TikTok just because we don't really use this particular channel very much.  We have decided that we have got a certain set of social media that we're going to dedicate our attention to and TikTok is not one of those at the moment because it is quite time intensive to be constantly developing video content to share here and that was very much a conscious decision that we made to not use TikTok, but you can look at the content that people you follow are posting or you can explore other content from a variety of different channels.  From within here I'm not actually sure if you can create ‑ no, you can.  You can upload things here, but again it will look quite different on a desktop computer than how it looks on a mobile phone.  So a lot easier to do that in a mobile.  

Then having a look at X, this is the main feed for X and what it will do is it separates it too two different areas.  It will show the content that it thinks I might be interested, so that could include people that many I follow and it might include other accounts that it just thinks that I'm interested in following.  It also has ads and then here I can see content strictly from the accounts that I am following, so you can see that it's very much a combination of short text and videos or images or just short text posts here as well, and a lot of the time what accounts will do is they will repost something from someone else that has shared a message that they just want to amplify.  So there a lot of that, I guess, amplification going on where people are reposting posts from other people.  

So we do have a public profile on X, but we tend to post here much less frequently, so it's not ‑ again, because we it takes a certain type of speciality in the type of content that you're posting on X.  We tend to not focus on X again because just limited resources, so we tend to focus on other channels like Instagram, Facebook and LinkedIn because we feel like we get more traction there and it allows us to reach more people with the type of content that we're sharing, so again another conscious decision to be involved in a particular platform, or not be involved in a particular platform.  

Did anyone have any questions at this point?  

The last platform that we will have a look at is LinkedIn.  This is my personal profile on LinkedIn.  This is my main feed in LinkedIn.  Again, it looks different on a desktop than it does on a mobile phone, but when I go down here I will see a lot of posts from people that I am connected with.  I might have worked with them in the past, so they're sharing content about their place of work or industry‑specific information and I might see posts from current colleagues, I might come up with things that they have reposted from our channels.  So I've had a post come up here because Belle Owen was a colleague of mine, I can see where she has commented on this post.  This is very much can be quite an interactive space if you are networking and engaging with other people in a particular industry.  It can be quite useful from a worker perspective.  

On the left‑hand side you can see that I've got a few different pages here that I help manage, so there's the stretchy Tech page, I've got the JFA Purple Orange page.  In that page, if I see that as a member, that's the landing page that they will see the posts we have made and all the company information that we share.  People can say that they are staff members of JFO Purple Orange, and you can choose to connect with those people if you wish to, and then you can see here the posts.  It's the same sort of thing.  You can like it.  It has slightly different reaction buttons in LinkedIn because it's a career‑focused sort of platform, so you can like, you can celebrate, support, love, you can find something insightful or funny.  

You can, again, repost things, you can send specifically two people in the chat if you think that something might interest someone.  I probably wouldn't repost one of my own posts, but if I saw something that I was particularly interested in from an account, I could choose to repost that and I could repost it with some thoughts and put a few words around that if I wanted to comment something about it, make a comment on that, or I could just repost it instantly and that could put that post into my feed and then my followers will see that post as well.  You can do posts directly in here in the desktop version and so I could just go for it here and just pop a post in here.  

For people who are just using individual platforms, then it's probably just as easy to post within the platform, but we do use a scheduling tool called Buffer and that allows us to push posts out to multiple channels.  That is actually a paid tool.  You can use it on a basic plan, but a lot of limitations are around it, but if you are using Facebook to push content out to multiple channels, then scheduling tools can be useful for that.  That's what we use to help us plan and manage and push out our content.  

That is a bit of a look.  Before I go back to the presentation, does anyone have any questions about the platforms themselves and anything that you've seen within there?  

We will just go through this quickly.  There are a couple more screens.  The algorithm.  I mentioned a bit earlier on that there's this thing called the algorithm.  I don't know if people know much about it.  I feel like it's one of those quite mysterious sorts of things, but, essentially, you can't see an algorithm.  I guess it's like a formula that each social platform uses to decide what you will see in your feed.  So how does the algorithm decide what you see in your feed.  We don't really know because every platform has a different algorithm.  They determine their own algorithm and they work it out differently, but I think loosely we can assume that it's based on the type of content that we look for.  It can be based on the types of accounts and people that we follow, so the more people that we follow in a particular type of interest area, the more of that type of content that we will see in our feeds.  

In Instagram, if you're looking at your main feed, you will get a lot of recommendations or a lot of recommended or suggested content from accounts that are similar to the types of accounts that you are already following.  So that's what we mean when we talk about the algorithm.  It means that those platforms, they're using a type of formula based on the kind of behaviour that you demonstrate within that platform to decide what it is that you're seeing.  It will look at what you click, what you like, how long you look at a video.  So algorithms can determine, I guess, how far or how much reach a post gets.  If you get people really engaging with a video of yours and watching your video from beginning to end, then it will decide to show more people that video or that content, but if people are dined of scrolling and going right past it and not interacting with it, not liking it or commenting on it, you can assume that it's probably not going to reach as many people.  

So it's hard to know exactly what makes a really engaging post, sometimes it's a happy accident, sometimes it's because it features someone who a lot of people know and so people tend to interact with that.  So I think it's about looking at the types of posts that you post that people interact with a lot that helps up decide what's engaging and how can I do more of that.  Another thing that we've noticed is that posts with extreme emotions that demonstrate extreme emotions can also have a big impact on the algorithm and make it sort of seen by more people, so extreme anger, sadness, excitement, something that's really funny, so something that really gets people's attention in a particular way using those emotions can be really impactful and engaging and can really push that content further.  So that's in a nutshell how we think the algorithm tends to work and spread that reach and that content.  

I thought I'd just share a few examples of some social media advocacy by Purple Orange.  On the far left‑hand side there's a screen shot of one of our posts about our Purple Orange podcasts.  It's the episode before the most recent one.  We've shared a quote, an image with a quote from the podcast.  That was designed to sort of grab someone's attention.  Then in the post we provide context and detail about that podcast and why people might be interested in link to it with some links to listen to the podcast.  The post in the middle is a screen shot of a post on LinkedIn that we made and it was an advocacy post about inclusive schools and very much sharing some campaign content that was generated out of Queensland.  It's a campaign that we got involved in and we're helping to amplify that messaging by sharing their material.  They have got a whole bunch of organisations on board to really help them spread the message and so that's what we've done there.  

The third post on the right is an Instagram post which is all about access taxis not being accessible.  We've really used a question there and an image and a request for people to tell us their experiences so that we can get some feedback from the community to inform us on the advocacy that we do in this particular space.  There's three quite different topics there, but all different examples of advocacy that Purple Orange is involved in and on different platforms.  

We did kind of talk about this before, so we don't have to do this again.  I guess maybe the question might be better rephrased as is there any advocacy that you are keen on doing in the future that you haven't done yet but that you think would be really important to do?  If anyone has any thoughts that they would like to share on that before we break for five minutes and we're coming up to 1.30, so we have roughly, if we break now, we will have a break to about 1.30 and then we will come back into it for the last half hour of the session.  If you have any thoughts, you can drop them into the chat by all means if you don't want to say them out loud.  Chelsea.

>>  I'm very passionate about hidden disabilities.  I want to get people more aware of that and, yeah, I'm not sure how I'm going to do that at this stage, but I've signed up for all the other workshops, so hopefully with doing some of that and doing some study next year, it will work out in the end and know how to do that advocacy sort of stuff.  

MEL:  Thanks for sharing that.  I think it's a really important area to advocate in, a really great space.  I mean, one of the things that you can do, it's not necessarily just doing your own, posts, but you can share ones that we have done.  So about the Purple Orange podcast and about Nicole and her hidden disability.  You might choose to share that in your social media channels as well.  That's one way of amplifying or help amplify that message.  I guess, the more you have a look and research up do on other influencers, it might give you some ideas.  Hopefully were the other workshops that we run it will trigger some ideas about ways that you might choose to share that message, you're right.

>>  This year with our peer group with Purple Orange and Lil and the gang, we're trying to get to have a hidden disability float happening for our Christmas Pageant and the kids are really school‑aged kids with curriculum at the moment doing amazing with getting the kids to understand about hidden disabilities, so we've got that community involved so that's really awesome too.  

MEL:  That's brilliant.  That's so good.  Great examples of local advocacy that's going on there in your community.  Thank you.  

Nick, were there any other comments in the chat?

>>  No, no other comments in the chat.  I just shared the links to Buffer as well as Facebook, Instagram, TikTok, X and LinkedIn.  I also added in a comment about remembering that as you were mentioning to Chelsea about sharing other people's posts, that you can add your own comments to that when you share it, which you can appeared to the message, you can also share a little bit about your story and just it allows people who see your content to understand you and your perspective a little bit more.  

MEL:  Great point, thank you.  That's really good to keep in mind.  All right.  I think what we will do is take a short break.  It is 1 toy 29 on my phone so I think we will just maybe we will reconvene at 1.35 and stretch your legs, have a chance to move around a little bit and we will see you then.  

SHORT BREAK 

MEL:  We will start getting back into it.  Can I get some thumbs up from people with their videos off?  Great, lovely.  

I will resume the recording and we will get stuck back into it.  I will try and not go too quickly, but just try and get through the next section without too much ado.  

I'm going to share a short video about online safety, which I think just puts things into perspective in a quite simple way and it might be a bit more engaging than me trying to explain some of those things.  

NICK:  No audio.  


MEL:  There were a few good things covered off in there, just things like over sharing personal details which we will cover off in some of these and talk about secure pass words and the importance for secure passwords.  Scams, so the screen that's up on the PowerPoint presentation now just has some examples of some potential scam posts that you could come across in social media.  You could have a message, sometimes you get messages in Facebook and they tell you or Instagram that they tell you there's been an unauthorised log in or that your account will be disabled or something like that and they've got a link there that they want you to click on.  I would be very wary of those posts.  We tend to ignore them or report them as spam.  

You might see a post that says something like "You've won a gift card", or money, and then it asks you to continue to claim your prize.  Another thing is that I would be wary of.  If it sounds too good to be true, then it probably is.  Then there's the post up the top right which is using something that's a bit sensational, attention grabbing or gossipy to get you to click on something and then enter your personal details.  So avoid anything that is asking you for your personal details.  I tend to be very wary of things.  Sometimes I'll click on a survey and it asks me for my phone number and email address and I stay away from those because the less platforms that have my personal details the better off that I am.  

Another way or other things to keep in mind in terms of staying safer online is just being wary of the types of personal information that you share.  Don't share things like your birthday, like your address or your location if it makes you easier to find, or your ID.  Things like your birthday, your address, your ID can also be used to gain unauthorised access to other types of platforms and other accounts.  So just avoid sharing any of that kind of identifying information and then, obviously, some people also use identifying information for pass words, although you shouldn't, but, yeah, it's just if in doubt, avoid sharing it.  

There's a new rule that will be applied from 10 December and that new rule for social media platforms is that users must be 16 or over to be able to sign up for an account on social media and to maintain an account.  Social media platforms will be responsible for doing everything that they can to prevent underage people from accessing and using their platforms.  We will provide a link for more information about that.  That may not apply to people here, but if you have other people that you know who want to get involved in social media advocacy and they're young people, that's just something that's good to be aware of.  

In terms of creating secure pass words for your different platforms, we have included two different examples there.  You can see that first example, Taylor1989 is not a good example if it's using your name and your year of birth.  That would be pretty easy for people to guess.  The best thing is to choose something with ‑ I don't remember how many digits it was, but the more it has the more secure it is and using a combination of letters upper case, lower case numbers and symbols will make it much harder for someone to guess your password.  We've included an example there of something that uses a combination of all of those.  As they said in the video, don't use the same passwords for different platforms as that makes it easier to gain access to your different platforms and accounts if you're using the same password.  

Another thing which I don't know if you've heard of, but all platforms allow you to enable two factor verification.  This is also known as 2‑step verification, and it's a way of keeping your accounts more secure.  We will provide links to resources about this, but all of the platforms have got very detailed help sections where you can learn about privacy and security settings.  So we would encourage you to read about those and to make sure that you have two factor authentication switched on.  

What that means is that when you go to log into a platform when you enter your user name and your password, that will actually trigger the sending of a code, a pass code, to another channel that you've specified.  It could be your phone, it could be an email address, with a code, that you then need to enter.  It's asking for more than just that user name and log in to begin.  It's also sending a code to another place to then enter that as well, so that's the second step and that's why it's called two‑factor authentication or two‑step verification.  So I highly recommend enabling that.  

The other thing to consider when particularly if you're in the advocacy space and you want to reach more people, you need to make a decision about whether you want your profile to be public or you want it to be private.  If you choose it to be private, then you might be limiting it just to the people who are your contacts, the people that you choose to be acquainted with on social media, or else if you decide that you're using that for broader messaging and you want to reach more people, you might design to have a public profile and that's where you might also decide to be a bit more cautious about the type of information that you share, so making sure that you're not sharing something that really shows where your home is or where your workplace is or you might just be a little bit more picky and choosey about the types of things that you choose to share when you're using a public profile.  

I have another couple more videos here which I might skip through because they will use up time, but we will share the videos in the resource document and you can watch those because these are actually videos by Google.  They're very short, under two minutes long, so they're not long things to watch, but they just go into a little bit more detail about privacy settings and how to get a bit more familiar with your settings.  

In terms of I guess the public versus private question, I think it's important to really bear in mind and think about sharing what feels safe for you to share and we talked a little bit about identifying features and ... to share messages about a particular topic so you don't have to show your in this case if you don't feel comfortable doing that.  

I think, again, just reminded just to learn the privacy settings on the different social media platforms and we will provide those links so that you can just go through them and just get a bit family with them and understand who it is that is seeing your content when you're posting.  

A few other things that I guess are important to think about when you're posting.  It is important not to post when you're feeling upset or unsure or angry.  You know, you can be in the heat of the moment and you might think it's a really great idea to post about something or share something that you've experienced, but if you take a day out or 24 hours off to just really stop, consider, you might decide not to post something or you might decide to just change the messaging a little bit, so it's just one of those things to just think about before you share because it's hard to take those things back once they're out there, but we will have a look at how we can delete or edit posts in the following slides, and just making a point there that it's just to include a content warning if it's appropriate or if you're sharing something that is sensitive in nature, you might include a trigger warning to say that a post talks about ideas of suicide hand that can be quite triggering content for some people, so it's good to provide that is a disclaimer upfront and in the post that I've shown on the screen there, we included just a reminder that there are places that you can contact if you need to talk about ‑ that you can talk to people if that particular topic has brought up some feelings or emotions for you, so just things to bear in mind if you're talking about sensitive topics.  

This is where we might sort of jump out and have a look at some of the different ways of editing or deleting just so you're aware no those things exist, but apart from editing and deleting posts, if you encounter any type of abuse online, it's really worth screen shotting that abuse because then you can actually report it to either the Safety Commissioner or the Australian Cyber Security Centre, if you think there's some online criminal activity that's occurring, but there are definitely channels that you can report that content.  It's worth taking a screen shot so you can share that and report it.  You can also ask people for help.  If there's someone that you know who is really savvy with social media platforms or just you need some advice, I would recommend asking someone and using that person as a bit of a spring board to work out what's the best way to tackle that particular issue.  

We will have a quick look at how you might edit or delete content.  This is Facebook.  If I go into the feet for Purple Orange, if we have decided that we want to edit a post because maybe it doesn't have the right details, we have posted it without a link or something, if you look for the little ellipsis, which I mentioned earlier, which is the three horizontal dots at the top of the post, you can go into that and you can edit things on that post.  You can either choose to edit the post, which will open that up, and that's where you can edit the text, or you could move it to trash and that will stay in a temporary sort of holding place until it gets rid of it permanently, but yeah, I guess it is important to note that once people see something, things can be seen straightaway, they could take a screen shot, so it doesn't necessarily mean that people haven't seen it even if you deleted it, but the faster you do it, the less exposure that particular post has.  

In here you can save links.  That's one way that you can organise some of your content.  You can create a collection and then you can save the content to your collection.  That will go into a saved folder that you can find for future reference and that's one way.  If you find something that gives you some inspiration and you want to come back to that later, that's something that's handy to remember.  

On Instagram it's the same thing.  If I go to my profile and I look at a post and I want to edit that, we have that same horizontal ellipsis, that brings options up there.  You can delete it right at the top, which will get rid of it permanently or you can edit the post like we did in Facebook.  It also gives you an option to appeared and delete your alternative text.  We will talk about that again but just bear in mind that that little ellipsis allows you to add text.  I won't share it on TikTok because we don't have posts on TikTok.  

Something to be aware of on X, if you choose to be on there, you actually can't edit posts once they're on.  You can delete them, though.  If you have something that you want to change or the messaging wasn't quite right, you need to delete it and you need to repost it.  It's just one of the quirks of posting on X, is that you can't actually edit your posts, at least not that we've come across.  We've always had to repost.  

Here you can pin posts to your profile, which you can do on other things as well.  If there's a post that you would like people to see, then you can pin that post to your profile and Instagram allows you up to three pinned posts so that when people come to your profile, they can see those three posts right at the top there that you really want them to see.  

It would be much the same on here on LinkedIn.  In you go to your posts, again, it's the horizontal ellipses and you can edit or delete the post, you can notify employees, which doesn't apply so much to personal posts if you're personally posting, but if you manage a page on Instagram or a company profile, you can notify employees so that they can help spread or share the message that you've posted, which can be handy.  That a little bit about editing and deleting posts just so that you're aware that you can actually do that and what to look for in a post when you want to do that.  

Again this is reiterating that there's a place for you to do that.  You look for the little ellipses, that is showing you where that sits and where the options are to edit, delete, save or even pin the post.  On Instagram, same thing.  On the mobile phone, the three dots go vertically and when you tap on those, that will bring up various options for you for that particular post, including saving it.  There is also a QR code which is interesting because if you want to pop a QR code on something so that people go to that, we have not trade that, but this is the whole thing about social media ask that you can play around with things, you can try different things and just see what works.  

Then on TikTok this is actually my personal feed, so these aren't public posts, but I have some drafts sitting there.  It's the same thing.  If you tap on one of those videos and I go to the little horizontal ellipsis that sits at the bottom of the post, I can edit or delete that post.  That exists throughout all of the platforms and you can see that it can look different and be situated a bit differently depending on which one you're using.  

I can see that we are running behind.  Is everyone okay to hang on for a few more minutes while we wrap up?  In you need to go, that is fine.  There will be the recording afterwards, but I will just fry and whizz through this.  

As I mentioned before, if you need to report any abuse or cybercrime, you can do so by going to the e‑safety commissioner website or the Australian cyber security website and we will include those links in the resource, the hand‑out afterwards.  

I wanted to ask you if there are any things that you do to avoid feeling overwhelmed or stressed out on social media, but we probably don't have a lot of time to do a deep dive into that.  There are different things that you can do.  We will have a look at them on the next screen.  Please feel free to drop them in the chat if you wish to drop them in the chat and share them with people so they can see what your methods are that you use.  

Some of the ones that we talk about here are turning off notifications, so in your settings there are areas that you can go in your sets to actually switch notifications off.  Sometimes you find that you're getting overwhelmed by the pinging of your phone because it's bringing you different notifications or showing them on your mobile screen.  You can switch those off so that you're not seeing them all the time and I have done that in the past so that I'm not being overwhelmed by the things that are coming up on my phone.  

You can also use quiet mode or scheduled downtime.  I talked about setting time limits on things, if you feel like you're spending too much time on something and it's distracting you from other things, you can set time limits for the apps that you use, but you can set a quiet mode so that it's not bugging you during those times and then sometimes you might feel like you're seeing accounts or people talking about things that you don't necessarily want to be seeing in your field, so you can either mute those people or block them, you can unfollow accounts that you are finding not helpful for you.  Don't feel bad about doing that.  Social media should be useful for you, it shouldn't be a stressful thing and you should be seeing things that are helping you as opposed to making you feel worse.  So just remember that those are some of the things that you can do.  

Another thing to mention, which I think is quite important, if you feel like there's a lot to do is that sitting down and planning what you want to achieve over the course of the week is also really helpful, so you might decide that you will schedule some posts in advance so that you don't need to come back to them during the week.  So that's one other way that if you have a little block of time that you can set aside to do some planning, that can also be helpful too.  So there are different tools out there that can help you with social media planning.  As I said, we use Buffer.  That helps us with our scheduling so we can set it up and walk away from that and move on to something else, so that can also help if you're feeling a bit overwhelmed by the things that you're doing and also important to choose the platforms that you want to invest your energy in.  I think it can be easy to feel overwhelmed if you're using lots of different platforms and it's one of the reasons that we've chosen to put our energy into a select number because we know that it would be too overwhelming and too time consuming for us to focus on all of the social media.  I think it's about making those decisions, informed decisions, about which social media platforms up really want to focus your energy and attention on.  

'Few screen shots about the things to look for on your mobile phone, if you want to switch off your notifications.  You can click on your profile note, look for the settings icon and look for the notifications on your mobile device.  That's in your settings and privacy.  

NICK:  Just before we move on, there is a chat for Instagram you can go to your settings and choose content preferences.  You can turn off sensitive content, political content, you can add your interests and things you're not interested in, phrases you want to avoid, snooze posts and reels.  

MEL:  Perfect.  That's excellent.  There's so much in there that you can do.  Thank you for sharing that.  I think what we will do is we will add that to our handout notes because I think that's really good useful information to be aware of.  It is a way of helping you to curate your feed so that it's bringing up things that are relevant to you.  Thank you.  Again, this is the screen shot for Instagram.  Again, clicking on your profile icon, going to the ham burger menu, the three lines there, that is where you can find your notifications and the things that Louie mentioned before as well.  

Again, just a reminder to take breaks from posting or scrolling.  It is quite normal, even advocates step back sometimes and sometimes they will share when they are stepping back.  They will actually post and say "I'm going to be taking a break", so people know why they're gone.  You don't have to do that, but that is something that is completely your option if you wish to do that.  

You also don't have to reply to every comment.  I think it helps from an engagement point of view to have those conversations in social media and it shows that you want to be engaging with people, but if there's too much there, skip past it.  Reply to a few comments if you're able to and otherwise take a break because we can't be attached to our phones and our devices all the time.  

Also get support yourself if you feel like you need to, if you feel like it's a space where you're finding it a bit much that there are places to go to and talk to people and get some support if you feel like you need it.  

Just a little note on accessibility features, that it's important to be aware of the things that you can do to make your posts more accessible by a larger number of people because, obviously, advocacy is stronger when it is accessible.

>>  I have to go.  

MEL:  Yes, that's fine.  I'm sorry we've run out of time.  There's not much to go but we will share the recording afterwards.

>>  Thank you.  Bye.  

MEL:  Thank you, Jane.  Bye.  So you can add captions to your videos so that people can follow along, even if the sound is off or they can't hear it, it's actually accessible for lots of people that way.  I know that I tend to watch videos without sound, so captions definitely make things easier to follow.  Alternative text, so I showed you before when we were looking at the ellipsis, the three dots on the Facebook post that that actually allows you to and the alt text to your image so screen readers can read that or appeared alternative text in the body of the post, if you've put an image in there or graphic, you can describe what it is and so people will understand what you're posting and give them critical context of what your edge is about.  

Another point there about plain language, using simple language so that as many people as possible can understand your message.  

This is just making a note that you can save or pin your posts and you can see a little ribbon icon on the Instagram post and you can add those posts to folders so that you can find them afterwards.  I tend to do that with a lot of posts if I want to come back to something, I will pin that or save it and put it into a folder so that I can find it for future use or I might want to share it with someone afterwards.  

Just a couple of examples of accessibility.  This little video on the left‑hand side, you can see that it has some captions at the bottom.  You don't need to particularly read them.  Just see that they're there.  That was just an audio post with a static image, but we included captions with that so people can see it.  You can see that on Instagram that there are options there to edit the caption, delete the photo, edit the alternative text and on the right‑hand side.  We just shared the post from the Council on Intellectual Disability to show how nice and simple they've made their post.  Simple language, spaced out, a few emojis just to highlight the points that they're making.  All things to think about.  

We've just got to wrap up after this.  I don't know if anyone wants to share anything about the social media channels that they want to start using more of, but if you need to run, please feel free to dash, but if you want to hang around just to have the conversation about anything that you're planning to use in future or that you want to get more familiar with, I will move on.  Louie.

>>  I guess I haven't used X because I'm afraid of it and I don't know if that's something that ‑ I know you're saying that's not one that you use, but TikTok was the same for me before, this idea of no, that's an absolute no, but I'm starting to look at actually I might need to look at creating content on there and I guess it's nor of that thing like I want to learn more about if to know that there is much trickier privacy settings or things like that.  Is there transitioning into other ones.  There was talks of Blue Sky and all these other things coming up, but sort of not knowing is it worth investing in doing that early or what are the pros and cons, I guess.  

MEL:  Yeah.  They're all important questions.  Is there a reason why you're thinking about diving into X?

>>  Not necessarily.  It's just that thing of because Twitter used to be a really good place and so it's that thing of, I think, my initial reaction to it is to completely shut it off, but sometimes it's that thing of where does that come from, is that my echo chamber and things telling me not to because I'm on Facebook or Instagram or is it actually that there's a reason to sort of maybe choose not to do those ones or if you are going to use ones to be aware of the risks involved, even Facebook now there's so much AI.  Is that sometime as safe as it was before?  Yeah, just sort of the yeah.

>>  Lots of big questions there, I think.  Probably not enough to delve into at the moment, but big questions.  Chelsea.

>>  I'm looking like I probably do the LinkedIn, I think.  Like, just for having a profile for advocacy kind of thing because I'm going to be doing some study next year, so it might help to get my story out a bit more.  It's a bit hard because I don't know about the ‑ but I'm thinking I will be learning that in the upcoming workshops and stuff, so yeah.  

MEL: I definitely think it will be worth doing the LinkedIn workshop.  You'll learn a lot from that.  It makes perfect sense that if you want to be connecting people in the advocacy space and sharing some messages there, perhaps, with your local community and employers and organisations, it could be a great way to spread the message by using LinkedIn. Thank you for sharing.

>>  I was thinking, because I'm going to be doing my courses on advocacy and stuff, I would prefer probably if I wanted to do that on Facebook or Instagram or whatever, I'd make a separate one for work compared to my personal because I think that's important as well.  

MEL: Yes. That makes sense to me. Again, that's a personal choice, isn't it, about not everyone does that, but if you want to keep those two separate, then that could be a good way to go about it, I agree, yeah.  It sounds good.  

As a wrap up, it is important to choose the social media that works for you based on who it is that you want to reach, where they are kind of playing and to do that in a safe way and it's important to obviously stay in control and understand the mechanisms and the safety aspects and the privacy settings of doing that and I guess accessibility is another important thing.  We talked a little bit about that and there will be more covered in that in the next session as well.  Some of these things will be touched on in our next session, which is advocate storytelling and creating content.  That is taking place on Monday, 20 October and the registration for that closes on Sunday night.  If you have anyone that you know that would like to attend our next session, please spend the word and help us get more people there, but, yeah, we would love to share that with more people.
Nick, can you pop the survey link into the chat and if people could please do me a favour and complete the survey, the post workshop survey so we understand whether you feel more confident with social media after this, then that would be really appreciate, but we will send a follow‑up email with a link to the resources and the video after this session and we will also include the survey link in there, but just thought it might be worth popping it in here.
NICK:  I don't see the link in the links file.
MEL:  There's the link if you want to do it now.  Otherwise it will be included in the post‑workshop resource.
Any final comments before we wrap up?  No.  Thank you so much for joining us.  I'm so sorry that we ran a bit over.  It was a bit hard to tell how long that workshop would go for, but thank you for joining us.  We really appreciate it.  We hope we will see you in the next one.
Thank you, everyone.
NICK:  Thank you.  
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